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BPF event report – 15/09/10
Tourism remains a great income stream for Bradford despite image difficulties – that was the message from the speakers at this week’s Bradford Property Forum gathering.

Two top tourism specialists spoke about Bradford’s draw and Yorkshire’s unique brand at the National Media Museum on Wednesday 15 September.  The ‘headline act’ was Gary Verity, head of Welcome to Yorkshire (previously Yorkshire Tourist Board), which he described as ‘an inspiration business’.  Bradford’s visitor economy manager, Patricia Tillotson, gave details on facts and figures and how we need to improve tourism locally.
Gary’s brief is to ensure that Welcome to Yorkshire is an ‘economic impact agency, not a vanity agency’, meaning its services and activities need to have a direct impact on the regional economy in terms of income and bring in many times more investment than the money received to promote the region.  Fortunately, that is the case: while the UK’s visitor economy grew last year by 3%, Yorkshire’s went up 13%.  There is an 18:1 return on investment – for every £1 received to help sell Yorkshire, the Treasury receives £18 – a strong case for the retention of the organisation even though the government has to all intents and purposes outlawed regionalism.

Patricia told a 50-strong audience that tourism in Bradford was valued at more than £500 million last year, and that editorial copy in the press promoting the District was valued equivalent to £200,000 advertising.  She told the property audience that there was a need to increase business tourism in Bradford as well as getting more overnight stays from those who do travel to the District.  Despite these and other difficulties, Bradford remains the third most visited place in Yorkshire for leisure tourism and its status is enhanced by awards such as UNESCO City of Film.
Gary said that there was a need to change southern perceptions of Yorkshire, which was often still seen as a ‘few industrial towns and a bit of nice scenery’.  But with places like Saltaire, Haworth and massive interest in the Brontes in the Far East, Bradford had a clearly strong role to play in keeping Yorkshire distinctive. 
With the move towards local enterprise partnerships leaving Welcome to Yorkshire’s future looking unclear, there is an increasing call for a ‘pan-regional’ body to co-ordinate key functions previously held on a Yorkshire-wide basis.  These could include tourism, inward investment and transport co-ordination.  That view is generally shared by Bradford Property Forum.
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